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Our advertisers continue to place confidence in our service, markets, and  ■

especially, our ability to motivate leisure travelers.

Oregon Coast  ■ brings readers the beauty and grandeur of America’s Most 
Beautiful Coastline, from lighthouses and tide pools to intriguing feature 
articles on coastal history, personalities, outdoor destinations, and city profiles. 
The people are as important as the scenery; human interest is an important 
part of Oregon Coast magazine.

www.OregonCoastMagazine.com ■  Our readers are enticed by the up-to-date 
calendar of events, engaging stories, web exclusives, and announcements 
and a constant path of user-interactive development. This provides added 
value online, with banners and links on every page directing traffic to our 
advertisers’ own Web sites. 

Visit our sister website, www.OregonCoastTravel.net, where we have  ■

a complete calendar of events and sample editorial. Ask your sales 
representative about our free promotion through banner ads and listings. 

Travelers can interact with us on our Facebook ( ■ facebook.com/
OregonCoastMagazine) page and through Twitter (OregonCoastMag) where we 
have more followers than anybody else on the Oregon Coast. A presence in 
these social media outlets helps build loyal readership and expands our reach.

About Us
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Our Readers

Circulation & Distribution

DEMOGRAPHICS

Average age:  58.1 Average household income: $76,442
Some College:  48% Median household income: $59,375
College Degree:  20% Homeowners:  93%
Graduate Work:  20% Have visited the Northwest: 85.4%
Male/Female:  51/49% Have used Oregon Coast
Single/Couple:  21/79% to make travel plans:  100%
Children at home:  13%

HAvE vISItED   PlAnnInG tRIP wItHIn nExt YEAR tO:

Washington 41% Oregon Coast 78%
Oregon 74% Willamette Valley 27%
British Columbia 12% Eastern Oregon 29%
Idaho 17% Portland 28%
Montana 18% Southern Oregon 35%
California 30% Central Oregon 37%
Overseas 16% 

lODGInG PlAnS InCluDE:  uSE OREGOn COASt FOR:

Campground 33% Quick getaway 45%
Bed & Breakfast 22% Five-day trip 40%
Full Resort 38% Ideas for recreation 55%
Hotel/Motel 85% Find accommodations 43%
  Learn about events/festivals 67%

IntERESt DuRInG tRAvEl:

Wildlife viewing 61% Shopping 72%
Eating out 91% Taking cruises 23%
Hiking 41% Photography 44% 
Water sports 17% Storm watching 46% 
Relaxation/day spas 38% Historic sites 76% 
Theatre 26% Golf 13%

Oregon Coast attracts an 
educated, affluent audi-
ence with an average 
age of 58 and an average 
household income of 
approximately $76,000.  
We speak to leisure travel-
ers with general interest 
reading about life on the 
coast. Survey results are 
shown below.

Oregon Coast brings you the beauty and grandeur of “America’s Most Beautiful 
Coastline.”

Our circulation of 40,000 is primarily based on paid subscriptions and news- ■

stand sales. In addition, we place a certain number of copies with lodging 
properties whose guests fit our profile.  Readers estimate that about 3.8 
people on average read their copies of Oregon Coast, producing a readership 
of around 150,000. Copies of Oregon Coast are treated almost like heirlooms. 
Two thirds of readers keep their copies for at least a year, while 40% report that 
they never throw an issue away.

The geographical distribution of  ■ Oregon Coast magazine’s readership is primar-
ily in the three Pacific states of the continental United States. Oregon repre-
sents about 55%, Washington 21%, and California 12%. Idaho accounts for 4% 
and the remainder are spread across the country.

Subscriber Distribution

Oregon

Other

4%   Idaho/Montana

California

Washington

55%

21%12%

8%



Oregon Coast publishes 

articles of interest to 

residents, visitors, and 

everyone who loves 

the coast. 

Our topics include a variety of general-interest  
themes about life on the coast:

Coastal History•	

Special happenings•	

Coastal Cuisine•	

Profiles of notable  coastal  •	
 residents, including artists  
 and entrepreneurs

Favorite camping and  •	
 picnicking spots

Hiking Trails•	

Beachcombing adventures•	

Backroads and byways•	

Community profiles•	

Weekend getaways•	

Nature and marine science•	

Business Profiles•	

Release date: October 2012

2013 Editorial Calendar

September/October 
Coastal wineries and tasting rooms•	

South Coast Myrtlewood•	

Real Estate, what’s happening now with •	
  the real estate market (a round-up).

November/December
Walking distance shopping  •	

Winter Lodging special advertising •	
 section

January/February
Oregon Coast gets international •	

 recognition

Great locations to hold your •	
 meeting

Southern Oregon Community  •	
 College

Catch your limit at Buoy Ten•	

March/April 
Mile-by-Mile guide•	

Tall Ships Visit the Coast•	

Guided kayak tours •	

May/June 
Mussels - harvesting and recipes•	

Surfs Up in Cannon Beach •	

July/August 
Tidepooling •	

Recreational Crabbing•	

Bandon Lavender Farm•	

Fort Stevens Civil War  •	
 Reenactment

April 2012

22nd Annual Mile-by-Mile Guide to Hwy 101
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GOOD   
MEDICINE

Ahoy, Matey!

DISCOVER ECOLA STATE PARK: hike in the footsteps of Lewis and cLark

devils churn
the allure of

 “ 
I knew exactly what I wanted out of  

this incredible storm with all of its chaos, 
danger, and impending doom ” 

6 MUSEUMS 
SHOWCASE
OREGON’S DIVERSE 
MARITIME HISTORY

New technology, top doctors 
—right here on the coast

OregOn SeafOOd 
claimS tOp prize at natiOnal cOOk-Off

chefS-in-training win internatiOnal acclaim

Sample haute cuiSine 
at culinary SchOOl

February 2013

www.oregoncoastmagazine.com

taste of
the coast

11great
meeting
venues

Fisher poets Join the Gathering in Astoria for poetry, prose and song



Free Events Listing

Oregon Coast magazine will promote your events for FREE in our calen-
dar of events. All you have to do is simply submit your event informa-
tion. You can also submit your events online to be listed on our web site 
www.oregoncoastmagazine.com. In addition, we will also help distribute 
your events with our free RSS feed. This feed is published on all major 
syndication sites so readers can quickly scan headlines and click on 
events of interest. Simply click on the Oregon Coast tab then click on 
“Calendar of Events” and then click on the “Submit your event” link. This 
link is also in the box titled “For our Advertisers.” Plan to submit your 
events 3 months in advance of the magazine’s publishing date. 
Note: We only print events that are open to the public and are of interest to 
travelers. You select the ones you want us to promote.

InFORMAtIOn nEEDED FOR SubMISSIOn

Name of event ■

Date/s of event ■

Location (Town & State) ■

Contact phone number for information ■

Press Release Information

Remember to submit your press releases! In each issue, our editors will 
select a few unique events and newsworthy items to profile in a small 
write up. We also accept high -quality photos at or near 300 dpi in either 
JPG or TIF format. You may send your press releases and related photos 
by email to editorial@northwestmagazines.com.  We do not consider 
press releases sent by fax or regular mail.

Editorial Submissions

Each issue of Oregon Coast 

is comprised of spectacular 

photographs and stories, as 

well as special listings of 

events along the coast.

ISSuE DAtE DuE ISSuE  DAtE DuE

Jan/Feb Oct 31 July/Aug Apr 30
Mar/April Dec 31 Sept/Oct June 30
May/June Feb 28 Nov/Dec Aug 31

Edit Deadlines

www.oregoncoastmagazine.com 
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COASTAL HAPPENINGS

 Jazz Fest

February 22–24, SeaSide

The rain may be tapping on the windows 

this time of year on the coast, but there 

is also a lot of toe-tapping at the annual 

Seaside Jazz Festival. February 22–24 

brings to Seaside a flurry of renowned 

musicians fluent in ragtime, Dixieland, 

traditional jazz, and swing—and all 

are sure to have crowds dancing in no 

time. This year’s lineup includes more 

than a dozen bands, including Uptown 

Lowdown, Bridgetown Sextet, Grand 

Dominion Jazz Band, Original Wildcat 

Jass Band, Titan Hot Seven, High Sierra, 

Wally’s Warehouse Waifs, Ivory&Gold, 

Tom Rigney and Flambeau, Blue Street 

Jazz Band, Black Swan Classic Jazz Band, 

and Bob Draga.

The festival features several perfor-

mances from each artist at any of five 

venues, so call or visit the festival web-

site for a schedule or to purchase tickets. 

(866-345-6257; www.jazzseaside.com)

 acoustic Folk! 

January–May, Cannon beaCh

each year, The Cannon Beach History 

Center invites some of the best Northwest 

musicians to play at the museum, and this 

year’s eclectic lineup is sure to electrify 

audiences with local favorites and new 

faces. 
World-renowned jazz guitarist John 

Stowell makes his third appearance in 

Cannon Beach on January 4. Stowell’s 

album Through the Listening Glass with 

David Friesen was designated one of the 

“Ten Best Jazz Albums of the Decade” by 

the Los Angeles Examiner.

Local favorite Beth Willis, along with 

Todd Chatals, return to the museum on 

February 22. Portlandblues.com writes of 

Willis, “Just one girl (as near to an angel as 

you can get) and a guitar.”

Celtic virtuoso Colleen Raney makes 

her debut in Cannon Beach on March 

30. Raney, an Oregon resident who has 

been immersed in Celtic music and lore 

since she was a child, has traveled across 

the world, entrancing audiences with her 

“meadowlark” voice.

Adlai Alexander makes his first 

appearance in Cannon Beach on April 

26. This versatile musician enjoys 

integrating jazz, Brazilian, and other 

international melodies into original Brit-

ish pop and 60s Broadway tunes. He has 

shared the stage with Randy Newman, 

Leo Kottke, and Brazilian star Marisa 

Monte, among others.  

Foot-stomping high energy music is a 

sure bet with Robert Richter, who returns 

by popular demand to close out the His-

tory Center’s concert season on Friday 

May 24. Richter has appeared on Tom 

May’s nationally syndicated radio pro-

gram “River City Folk” and has received 

national radio play on NPR.

Concerts take place at the Cannon 

Beach History Center & Museum at 7 

p.m. Tickets are $7 for adults and $2 for 

children, with proceeds funding programs 

such as the Acoustic Folk & Lecture 

Series, exhibits, and field trip programs. 

(503-436-9301; www.cbhistory.org)
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CALENDAR OF EVENTS

 LONG BEACH PENINSULAJan 19 Beach Clean Up   800-451-2542; 
www.funbeach.com
 LONG BEACH

Jan 19 Crab Feed   800-451-2542; www.
funbeach.com

Jan 19–20 Windless Kite Festival   800-
451-2542; www.funbeach.comFeb 2–3 Asian New Year Kite Celebration  800-451-2542; www.

worldkitemuseum.com 

 ILWACO
Feb 9 Valentine’s Dance   800-451-2542; 
www.funbeach.com 

Mar 15–17 Peninsula Quilt Guild Show   
800-451-2542; www.funbeach.com 

 OREGON COAST
Feb 8–18 Quilt Run 101  541-267-0749; 
www.quiltrun101.com
 ASTORIA

Jan 19–20 Fort Clatsop Wintering 
Over, A Living History Program  
503-861-2471; www.nps.gov/lewi

Feb 22–24 Fisher Poets Gathering  
800-875-6807; www.clatsopcc.edu WARRENTON

Jan 11–12 Fisherman’s Benefit Fund 
Crab Feed at the Community Center  
503-791-0174

 SEASIDE
Jan 5, Feb 2 1st Saturday Art Walk  503-
738-6391; www.seasidechamber.comJan 18–19 Barbershop Cabaret  503-

738-6391; www.seasidechamber.comFeb 10 A Sweet Affaire  503-738-7393 x 
2; www.sunsetempire.com

Feb 22–24 Seaside Jazz Festival  866-
345-6257; www.jazzseaside.comMar 16 Pouring at the Coast: Craft 

Beer Fest  503-738-6391; www.seaside-
chamber.com

 CANNON BEACHJan 4 Acoustic Folk! Music Series: 
John Stowell  503-436-9301; www.
cbhistory.org

Jan 17 Cannon Beach History Center 
Lecture: “The Jungleers in Battle, the 
41st Infantry Division of World War 
II”  503-436-9301; www.cbhistory.orgFeb 8 Cannon Beach History Center 

Lecture: Veronic Dujon “Your Land, 
My Land: Using and Preserving, 
Oregon’s Natural Resources”  503-436-
9301; www.cbhistory.org

Feb 22 Acoustic Folk! Music Series: 
Beth Willis & Todd Chatals   503-436-
9301; www.cbhistory.org

Mar 7–10 Savor Cannon Beach Wine 
and Culinary Festival  888-609-6051; 
www.savorcannonbeach.com ROCKAWAY BEACHFeb 24 North Oregon Coast Symphony  

503-368-6321

 GARIBALDI
Feb 9 Oregon Coast Scenic Railroad 
Valentine Express  503-842-7972; www.
ocsr.net

 TILLAMOOK
Feb 12 St. Alban’s Shrove Tuesday 
Pancake Supper 503-842-6192Mar 1 Tillamook Forest Center Reopens 866-930-4646; www.tillamook-

forestcenter.org
 NESKOWIN

Jan 27 Neskowin Chamber Music 
Series: Trio Solisti  503-965-6499; www.
neskowinchambermusic.org

Feb 10 Neskowin Chamber Music 
Series: Schubert Ensemble  503-965-
6499; www.neskowinchambermusic.org

 LINCOLN CITY
Jan 19–20 Artistry in Wood Show  503-
982-2883; www.chinookwindscasino.comJan 26 LCCC Concert Series: Oh My 

Darling  541-994-9994; www.lincolncity-
culturalcenter.org

Jan 26 Mardi Gras Jambalaya Cook-
Off  800-452-2151; www.oregoncoast.orgFeb 8–18 Antique Week  800-452-2151; 

www.oregoncoast.org
Feb 15–16 Special Glass Art Drop  800-
452-2151; www.oregoncoast.orgFeb 16–17 Rock Out at the Beach  541-

994-9994; www.lincolncity-culturalcenter.
org

Feb 23 LCCC Concert Series: Bottom 
Line Duo   541-994-9994; www.lincolncity-culturalcenter.org NEWPORT

Through Feb Oregon Coast Aquarium 
Exhibit: Sea & Me  541-867-3474; www.
aquarium.org

Jan 20 Crab Krack  541-265-7509; www.
oregoncoasthistory.org

Jan 26 Robert Burns Supper  www.
ncfhg.com

Jan 26 To Cut or Not to Cut: Censorship in Literature  541-265-
7509; www.oregoncoasthistory.orgFeb 9 Be Jeweled  541-265-8578; www.

foodsharelincolncounty.org
Feb 21–24 Newport Seafood & Wine Festival  800-262-7844; www.

seafoodandwine.com
Feb 23 Lincoln County Historical 
Society Lecture: “Why Aren’t There 
More Black People in Oregon? A 
Hidden History”  541-265-7509; www.
oregoncoasthistory.org

Mar 16 Laughs for Lighthouses  541-
265-2787; www.coastarts.org YACHATS

Jan 1 New Year’s Peace Walk  541-547-
3640; www.yachats.org

Jan 19–20 Agate Festival  800-929-0477; 
www.yachats.org

Jan 26 Lion’s Crab Feed  541-547-3498; 
www.e-clubhouse.org/sites/yachatsFeb 14 Little Log Church Wedding 

Vow Renewal Ceremony  541-547-
4547; www.yachats.org

Feb 15–18 Vintage Dolls & Tiny Quilts 
Show  800-929-0477; www.yachats.orgMar 1 Oregon Coast Chamber Orchestra Winter Concert  www.

occo.ws

Making great memories for over 100 years
Rockaway Beach Chamber Of Commerce

Visitor Center & Caboose: Ocean’s Edge Wayside

103 1st Street • Rockaway Beach, OR 97136
1-855-RBC-CNET • RockawayBeach.net

Escape to Rockaway Beach with 7 miles of soft sandy beach on 

the Pacific Ocean’s Edge. Enjoy walking on the beach, kite flying, 

fishing, beachcombing, the great outdoors, visiting shops, looking 

for antiques, great dining, enjoying memorable family events 

and much, much more. With only a two-hour drive from Portland, 

come and explore and discover the magic that is Rockaway Beach.

• Pacific City
• Neskowin
• Tierra Del Mar
Ocean Front
Homes &

Cozy Cabins
1-888-701-1023www.seaview4u.com
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Ad Rates Four color - run of press

SIzE 1x 3x 6x

Full page $2,827 2,581 2,335

Two page 5,371 4,904 4,437

2/3 page 2,088 1,903 1,719

1/2 page 1,719 1,534 1,349

1/3 page 1,349 1,226 1,103

1/6 page 678 616 554

1/9 page 499 445 399

1/12 page 413 370 293

Inside Cover 3,393 3,018 2,710

Back Cover 3,534 3,265 2,957

Card Insert             1,970     (Advertiser supplies card)

Card Insert             2,895    (Shared card, we print)

An advertiser can combine insertions in Oregon Coast 
and the Mile-by-Mile guide to earn 3-, and 6-- time 
rates.

Travel planner

SIzE 1x 3x 6x

1/4 page $795 733 610

1/8 page 462 400 363

Banner ads

As an extra service to our advertisers, we offer banner 
ads on our web site. These ads click through to the 
advertiser’s site. Also online, we provide a directory 
where viewers can ask for more information about the 
advertiser’s business. Those names are sent to the  
contact person for the advertiser by e-mail or if 
requested, in label format.

Payment policies

Standard discount to all recognized agencies (15/2). ■

MasterCard, Visa and American Express accepted. ■

Standard billing is net due in 30 days, 2% discount  ■

for payment within 10 days of billing date, 5% pre-
pay discount (not applicable with credit card pay-
ments.).

2013 Ad Sizes and Rates

ISSuE DAtE DuE ISSuE  DAtE DuE

Jan/Feb Nov 10 July/Aug May 10
Mar/April Jan 10 Sept/Oct July 10
May/June Mar 10 Nov/Dec Sept 10

Ad Deadlines

AD SIzES (In InCHES)

Full page (non-bleed trim size*) 8.125 W x 10.875 D

2 Page Spread (non-bleed) 16.25 W x 10.875 D

2/3 page 4.7 W x 9.75 D

1/2 page V 4.7 W x 7.125 D

1/2 page H 7.125 W x 4.75 D

1/3 page V 2.25 W x 9.75 D

1/3 page H 4.7 W x 4.75 D

1/6 page V 2.25 W x 4.75 D

1/6 page H 4.7 W x 2.25 D

1/9 page  2.25 W x 3.125 D

1/12 page 2.25 W x 2.25 D

tRAvEl PlAnnER

1/4 3.47 W x 4 5/8 D

1/8 3.47 W x 2.25 D

v=vertical ad; H=horizontal	ad	•	w=width; D=depth 
* copy should be 1/4 inch from trim.

Live copy in .25” from trim on top and bottom; .375” from 
left and right.

1/12 
page



Our publications are printed Computer-
To-Plate (CTP). We accept computer-
generated ads prepared for print 
reproduction. If we cannot open a file to 
check its accuracy, a re-submission will be 
requested. The preferred file format for 
ad submission is: Adobe Acrobat PDF/X 
Compliant Files.

We will also accept Photoshop (CMYK, 
300dpi tiff files with LZW compression 
on or JPEG with Maximum Quality) or 
Adobe InDesign files. We reserve the 
right to substitute similar typefaces 
to resolve conflicts or incompatibility 
issues. All image files must be created as 
300dpi/ppi tiff at 100% size. Save all color 
images and tints in “CMYK” mode and 
all black and white images in “grayscale” 
mode. Do not use resolutions lower than 
300dpi. Everything used to assemble 
an advertisement (i.e. fonts, image files, 
etc.) must be submitted with the final 
ad file. If color matching is required, a 
high-resolution color-proof or Matchprint, 
pre-approved by the advertiser, must be 
provided to be used by press personnel. 
We will do what we can to match this 
proof but we cannot guarantee an exact 
color match.

OctOber 2012
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AS FRESH
AS IT GETS
WHERE TO FIND LOCAL 
SEAFOOD, PRODUCE 
& FREE-RANGE MEATS

on the beach
ear-flapping, wave- 
splashing, gull-chasing 
fun! –readers share  
their stories

COAST
REAL ESTATE
ARE GREAT DEALS  
STILL AVAILABLE? 

Bandon: AS SEEN THROUGH A PHOTOGRAPHER’S EyE

Dogs

4969 Hwy 101 #2 
Florence, OR 97439

1-800-348-8401	•	541-997-8401

Fax 541-997-1124

www.oregoncoastmagazine.com

Ad Specifications

Contact Us

Computer-generated ads can be e-mailed 
to: ads@northwestmagazines.com, for 
FTP access please call 800-348-8401. The 
ad material can also be mailed to us. We 
accept CD or DVD discs.

Files created for display on Web pages 
are unacceptable for print reproduction 
and will not be accepted along with ads 
created in Microsoft Word or Publisher. 

Production Charges
Basic design and production charges 
are often included in the price of the 
ad. If more specialty design is required 
there might be a charge of $45 per hour 
plus material costs for advertisements. 
Production charges and the placement of 
ads created/revised by our staff are not 
agency-commissionable. There is a basic 
charge of $25 for submitting an ad created 
by us to another publication.

Advertising deadlines
Published deadlines are for space 
reservation and advertisements requiring 
production. Electronically submitted ad 
are due on the 20th of the second month 
preceding publication. Cancellations are 
accepted only up to deadline date.

SPECIFICATIONS FOR SUBMITTING ADS


